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and obtain information online.
 Another task this research team is tackling is 

determining how producers prefer information 
to be presented. Roche believes videos are one of 
the most engaging methods of online learning and 
plans to present his own findings in multiple ways, 
including videos on the National Dairy Study’s 
website at www.nationaldairystudy.ca. 

 Understanding the information-seeking 
habits of producers can benefit several aspects 
of the industry. It can help producers find in-
formation more easily. It can also help market-
ing boards and other industry stakeholders, 
such as DHI and Valacta, become more effec-
tive at reaching their producer audiences. 

 “In today’s age, there are so many outlets 
trying to spread their knowledge, and our 
aim is to rise above the noise,” Roche says. 
“We want to provide the most effective ways 
of communicating knowledge and research to 
those who can benefit from it.” 

 In the future, researchers will be analyzing 
whether or not characteristics, such as location, 
age, gender and ethnicity, affect producers’ infor-
mation-seeking patterns. They will also be looking 
for any other patterns in their results that might 
provide better methods of spreading knowledge. 

 Dairy Farmers of Canada and Agriculture and 
Agri-Food Canada, through the Dairy Research 
Cluster II, funded the National Dairy Study. 

Online and social media tools are some 
of the best ways to get information to 
producers, according to a Universi-

ty of Guelph research team that is looking at 
producers’ online and social media informa-
tion-seeking patterns.

 Team member and research consultant Dr. 
Steven Roche from the department of popu-
lation medicine and ACER Consulting says 
the group discovered peer learning, including 
online peer interaction (learning from other 
individuals), is important to producers. The 
team also discovered Facebook is currently the 
most used platform to communicate with oth-
er dairy producers. About 50 per cent of pro-
ducers reported using it.

 Roche is leading the communications and 
knowledge mobilization portion of the Nation-
al Dairy Study—a collaborative project that 
aims to investigate numerous aspects of the 
Canadian dairy industry, such as the produc-
tivity, health and well-being of Canadian dairy 
herds, as well as farmer management practices 
and communication preferences.

 “Agriculture is seen as very traditional or grass-
roots in many ways—people may think producers 
are disconnected when that really isn’t the case,” 
Roche says. “The agricultural industry is actually 
highly engaged and uses many forms of technology 
for day-to-day operations and decision-making.”

 Researchers conducted a survey that includ-
ed more than 1,000 dairy producers from all 
10 Canadian provinces. Producers were asked 
to rank the importance of their sources of in-
formation. Veterinarians topped the list, but 
results also showed the Internet and social me-
dia are other popular sources. 

 Researchers attribute this growing usage 
to producers’ busy lives and the online tools’ 
ease of use. Finding time to attend producer 
meetings can be a challenge, and social media 
provides producers with unique opportunities 
to ask questions and obtain information in re-
al-time, all while working on the farm.

 Researchers are looking closely at producers’ 
information-seeking behaviours on Twitter—a 
platform that 30 per cent of producers indi-
cated was a routine information source. With 
producer permission, they will be monitoring 
the accounts of more than 100 dairy farmers to 
better understand how dairy producers interact 
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A RESEARCH team at the University of Guelph is looking at how dairy producers are 
using the Internet and social media to get information. 
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